1 9
¥ois04 Tadedawanemsaaaulagedudiglinaus Inaludulsvie sunelnu

NHY JANIANUDIAY

%a-aqa UNANY gOAYIY NIUAINT?
osdiyIam H¥emans19150 A3.9511 Buea
nangns YIMIIFININITUNA

U w.a. 2568

)

ao g l-ﬂy @ s A = [ A 1 v A A dy a Y
NITIVYAINIU U ﬁQﬂizﬁQﬂLW@ﬁﬂHT 1) ﬂﬁ)ﬁwﬁmuﬂﬂaﬂmWam’e)mimﬁu%maﬂ%aﬁum
4

a A A A 9 d' 1 1 v Aa A dy a FY @ [l
2) ‘Wi]ﬁﬂiihﬂ'lila’Oﬂ%ﬂﬁﬂﬂ?“ﬂﬁ\‘lWﬁ@]ﬁ]ﬂﬁ@]ﬂﬁuimﬁﬁ]ﬂ%ﬁ]ﬁuﬂW uae 3)1/]?(1!?] mwa ’ﬂfﬂiiﬂﬂihﬂ

a de

Y v A A dy a 9 9 ] o A o o o I
audaemaaauludensedual luiulyvie sune Inunde 39uIarueInls NUIeTTUMS
aAauvu Aa =Y o < Y a $ 2 ) A o [ [
Wordalsum Hiwauilszang 76,084 au Judus Taantieny 18 Yauly TuduneInuide Jania

WueIMe FIMUIANguAIee131a 400 au Tagldgasnismuinvuangualodisuean Tse 1w

Aauv A

Ay < 1 aaa '
wdoadledmuaniseiidumuaeuawl s maiiufeyadremsguuuuazain adanls 1dun

1 J A 1 { a aaan 4
m%}@ﬂaz AURAY uazmgﬁmmummgm NMINATDUTUUATIU ’ﬁﬂ@]’JLﬂ‘i'lZWﬂ'l‘iﬂﬂﬂ'f)ElL!‘U‘UWTjﬂm

a

an o £ v o
Llagﬁﬂ@ﬁﬂﬂi$ﬁﬂﬁﬁﬁﬁmwuﬁ

1 K4
Han15398 Wud1 1) Tadeduyana ind 01g 0131 51018 uaz anbuzdumnvoudo

Q

Y
A a 9 ' A v o W Y

Muanannudinasensaaauludengodun egelisdiAnnadanszay .05 2)Wq§ﬂimmi
A X a v v Yy = a vy v oYY a

@ondedudl dAuanuianiinAavesdde aumsiuithesimau uaz umadondoaudifian
Y ' 1 v A A dy a Y v = o w Qad v @ a g
thesmdawadomsaadulamendedu egnilsdiaynwanan .05 uag 3) Todeniaund arnms
v 9 Y v A kY [ d Y| Y

5u3 aumsdaaule duamanvaidenisaaiheduma domadaduladonaedud Tudu T
Bune Inundes 391IArueINy 0dNITsdAYNNaDATN .05

o

mdngy T madaaule dumgllnauilna Sulvvae sune Tnuiide sanianusenie



Title Factors affecting the decision to buy consumer goods in Cho Huai stores. Phon

Phisai District, Nong Khai Province

Name Yodchai Promkamsow

Advisor Assistant Professor Dr.Nithima Yuenyong
Degree Master of Business Administration

Year 2025

Abstract

The objectives of this research were to study 1) personal factors that influenced the decision to
purchase products, 2) purchasing behavior that affected the decision to choose products, and 3) attitudes
towards price labeling that influenced the decision to purchase products in a local grocery store in Phon
Phisai District, Nong Khai Province. This study was quantitative research. The population was 76,084
people from person who were consumers aged 18 years and over in Phon Phisai District, Nong Khai
Province, sampling size was 400 people which applied Taro Yamane’ formula. The research instrument
was a questionnaire used for data collection. The convenient sampling approach was used to choose the
respondents. The statistics used for analysis were percentage, mean, standard deviation, multiple
regression analysis and correlation coefficient.

The research results revealed that 1) personal factor such as gender, age, occupation, income and
preferred product characteristics significantly affected the decision to purchase products at a statistical
significance level of .05, 2) purchasing behavior such as buyers' perceptions, price labeling awareness and
product alternatives with price labels significantly influenced the decision to purchase products at a
statistical significance level of .05, and 3) attitude factors such as perception, decision-making and image
related to product labeling significantly affected the decision to purchase products in a local grocery store

in Phon Phisai District, Nong Khai Province statistical significance at the level of .05.

Keywords: Factors, Decisions, Consumer Products, Cho Huai Shop, Phon Phisai District, Nong Khai

Province



